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IN-STORE SALES

Campaign was for a brick and mortar retailer fashion store.
Goal was to drive in-store sales. They have the ability to tie
in store sales back to impressions using Liveramp, EPOS

data and their rewards cards.
GOAL
CPA GOAL <

OVERVIEW (L

1MONTH TEXAS $20K
CAMPAIGN ONLY BUDGET

(]
\J
¢
y
(
TARGETING

S} A

LUXURY SHOPPER FASHIONISTAS SHOPPERS

RESULTS
SPEND BY

SUBSCRIPTIONS AUDIENCE

2 A

| LUXURY SHOPPERS SHOPPERS

) I I .
0
1 2 3 4

| SPEND === SUBSCRIPTIONS FASHIONISTAS B RoN

103%
571 03% ¢30

GET IN TOUCH - SCOTT@PETRAMDIGITAL.COM



