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— OVERVIEW

Restaurant opening a new store In a

e new location. Goal of the campaign
was awareness. Campaign task was

to be geo targeted of 5Smiles

around the new location as this

DURHAM s  what in-store surveys
’ showed was the average dis-
NORTH CAROLINA tance travelled.
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RESULTS

4,450,280

2,897,456 1.5

GET IN TOUCH - SCOTT@PETRAMDIGITAL.COM




